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Dedicated Account 
Executives, with Technical 
Account Experts (TAE)

Mid-Large Accounts
650-750 Public Sector Agencies 

Strategic Accounts: 
Top 250-350 Public Sector Agencies

Long-tail of 
~ 4,000 

Public Sector 
Accounts

Sales Directors & Technical 
Pre-sales

Sales Managers/Inside Sales











Total 6%

Total subscription 20%
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($K)
Jun-21 Jun-22

ARR 158,895 214,181

YOY Growth - % 46% 35%

Subscriptions 41,458 49,841

Perpetual License & Others 10,382 4,200

Professional Services 7,328 8,532

Total Revenue 59,168 62,573

YOY Growth - % 29% 6%

Gross Profit (Non-GAAP) 49,171 49,814

Gross Profit - % 83.1% 79.6%

Adjusted EBITDA 12,719 657

Non-GAAP EBITDA - % 21.5% 1.0%



($K)
Jun-21 Jun-22

Net Income 7,796 33,197

Financial income, net (496) (38,466)

Tax expenses 921 (330)

Share based compensation 1,703 3,605

Amortization of intangible assets 435 664

Acquisition related costs 1,096 394

Non-GAAP EBIT 11,455 (936)

Non-GAAP EBIT - % 19.4% (1.5%)

Depreciation & Amortization 1,264 1,593

Adjusted EBITDA 12,719 657

Adj EBITDA - % 21.5% 1.0%




